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I mports of fresh fruits to the European Union totalled 8.2 
million tonnes in 2002 and 10% of this consisted of tropical 

fruits (excluding banana). These imports have increased 
strongly and steadily since 1998. 

Tropical fruit consumption in the EU: 
strong, steady increase. 
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Tropical fruit consumption hampered by the 
hig cost of air freight. 
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The markets are very seasonal, even for the 
major exotic fruits. 
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A life cycle similar to that 
of manufactured goods. 
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Sales are increasing strongly during the 
Christmas period, at Easter and, 
more recently, for the Chinese New Year. 
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Monthly pineapple and mango 
sales in Europe 

Market characteristics specific to each 
kind of fruit. 
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