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En largement of the EU 
A boost for the market for Mediterranean 
citrus fruits? 
After two decades of rapid growth, the future EU member-countries and Eastern Europe in 
general form the destination for a significant proportion of the volumes of fresh citrus fruits 
traded in the world. These markets have therefore become essential for the balance of the 
international citrus trade, especially for exporting countries around the Mediterranean. 
FruiTrop presents a brief panorama and, above all, a view of the future. lndeed, the rise in the 
standard of living related to EU entry in 2004 should enable a substantial increase in 
consumption that has already reached a good level. Might this substantial scope for 
development be open to Mediterranean production? 

The market formed by the future 
members of the EU is of 
growing importance in world 

trade in fresh citrus fruits . lmports by 
these countries exceeded 800 000 
tonnes in 2001 and now form nearly 
10% of world trade and more than 
15% of the outlets for Mediterranean 
experts. These figures make it easier 
to understand why these 
destinations, which used to be mere 
overflows, have now become a 
centrepiece forming the key to the 
general balance of trade in citrus fruit 
from Mediterranean origins. The 
qualitative requirements of these 
markets have also developed in 
proportion to the quantities. lt is true 
that citrus fruits seem to benefit from 
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a special status in these countries, to 
such an extent that banana, which is 
nonetheless the world fruit trade 
leader, has only a modest second 
place on these markets, with 
640 000 tonnes in 2001. 

A fast-growing key market 

ln addition to its importance in terms 
of the volumes imported, this market 
stands out by its rapid growth-at 
much greater rates than those 
observed in the EU . lndeed, 
consumption began to increase at 
the end of the 1980s after the 
liberalisation of the economies and 
has continued to increase since then . 
As an illustration of this, the annual 
growth rate during the period 1993-
2000 reached a record level of nearly 
4.5%, well above the poor world 
performance of 1.5%. 

The crucial role played by easy 
peelers in this strong overall 
development is not surprising. The 
annual growth rate of this family of 
products approached 9% between 
the 1993-1994 and 2000-2001 
seasons. lmported volumes totalled 
less than 10 000 tonnes per year at 
the end of the 1980s and then 
climbed strongly in the 1990s, 

nearly 250 000 tonnes in 
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Easy peelers are now approaching 
the levels of orange, which still fairly 
clearly dominates supply (315 000 
tonnes imported in 2001 ). Orange 
imports dipped in the mid-1990s and 
have increased again since 1998. 

The growth of lemon has been 
steady but modest. The 164 000 
tonnes imported in 2001, making the 
fruit No. 3 in the hit parade, may 
seem modest. But the market is 
capital for Mediterranean origins as it 
forms nearly a quarter of total 
experts. The grapefruit market is still 
small at about 50 000 tonnes. 

The quantities marketed in each 
country are obviously closely 
corre lated to population . Thus 
Poland , with a population of 
40 million, accounts alone for 
400 000 tonnes, that is to say half of 
the total volumes. The Czech'.1 

Republic has the second largest 
population and is also in second 
position in terms of the quantities 
imported. Slovenia brings up the rear 
with its population of two million. 

Evolution differs greatly from one 
country to another. Polish imports 
have increased strongly and steadily 
for ten years. Hungary suffered from 
recession at . the beginning of the 
1990s and is now displaying growth 
again . The rapid development of 
these two countries and the strong 
increase in shipments of easy 
peelers are linked . Likewise , 
consumption is cont inuing to 
increase in Slovenia and to a lesser 
degree in the . Baltic countries. ln 
contrast, it is stagnating in the Czech 
Republic and Slovakia. 

Very different per capita 
consumption according to 
the country ... 

Exam ination of per capita 
consumption reveals considerable 



differences between the ten 
applicant countries. Consumption in 
the Baltic countries is distinctly lower 
than the average in the region for ail 
products except easy peelers. lt is 
close to average in Hungary, Poland 
and Slovakia. ln contrast, it is 
distinctly above average in the 
Czech Republic and is highest in 
Slovenia. 

... and marked differences 
with EU consumption levels 

Another important observation is that 
the average per capita consumption 
in the future EU member-countries is 
only hait that of the inhabitants of the 
EU (about 11 kg per persan in 
comparison with about 22 kg per 
persan). This average masks 
considerable disparities between 
products. The difference is colossal 
for orange as consumption in these 
zones is only a third of that of the EU 
(the ratio is about 2:3 for the other 
citrus fruits) . 
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Per capita citrus consumption (kg per person) 
Orange.,..,._,.,E""a""'sy peelers Lemon Grapefruit Total 

);D:a'~~ ~ ID . s.~ :::;Jtm,"{~;1.;::,.;:ii\- 1,P~Ri~g;:i~. 
Slovenia 8.4 6.2 3.0 0.6 18.2 
CzechRep. 6.0 4.1 1.9 0.7 12.7 

Lithuania 4.3 
Latvia 3.1 
Hungary 6.0 
Estonia 2.4 
R~ eîf/9f1Jw;1'!f v4m_,,,,....,...._,. 
Source: FAO 

A fair number of Mediterranean 
producers consider this marked 
difference to be a promise of better 
days or even salvation by. lndeed, 
orange consumption appears to be 
very well correlated with per capita 
GDP. This relation is very close for 
medium to low consumption and is 
probably much less marked as 
saturation is approached. 

lt can thus be supposed that the rise 
in the standard of living related to the 
entry of these countries to the EU 
should generate an increase in citrus 
consumption. lt can be hoped that 
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these consumption levels become 
balanced in time. 

If this should prove to be the 
scenario, these markets could thus 
take a further 800 000 tonnes, that is 
to say double the present volumes. 
Orange would be the main 
beneficiary. lt would be possible in 
theory to hope for an increase of 
more than 600 000 tonnes, 
corresponding approximately to 
nearly 20% of Mediterranean 
experts. But is such a development 
realistic? ln any case, it is worth 
exploiting such scope. A few 

0 +-~=-~r-·~-=~-~--~----~----.--·---r-·----,-=-==,--cc·~-~,.-----, 
1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 

1- · Grapefruit Easy peelers Orange • • • Lemon 1 

March 2003 - No. 100 - page 7 



1 ; tlA [!If) '1----------------------E-N_LA_R_G_E_M_ E_N_T_ O_F_T_H_E_E_U_ A_ N_co_L_~-~T-: --~- : 

Prospects of the ten applicant 
countries 

Orange 4.4 12.7 610 

Leman 2.2 3.1 69 

Total 10.7 22.1 842 

promotion operations covering these 
markets would be welcome. The 
prospects for easy peelers are 
particularly good as a gain of some 
140 000 tonnes can be hoped for. If 
the growth rate observed in recent 
years (about 5.5%) is maintained­
and this is not illusory in the light of 
consumer enthusiasm for this family 
of produce-this objective could be 
attained towards 201 O. Adding the 
equally interesting North American 
market prospects, and probably the 
Japanese market in the near future, 
leads to considering that 
Mediterranean clementines and 
hybrids have a fine future • 

Eric Imbert, CIRAD-FLHOR 
eric.imbert@cirad.fr 
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